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Photograph by 
YUTSAI 


“un 
swimsuit by 
SAN LORENZO BIKINIS 
($105) 
tk 
Body chain by 
JACQUIE AICHE 





Hair by 
JOHN RUGGIERO 
using BUMBLE AND 
BUMBLE 
Makeup by 
ALLAN AVENDANO 
at OPUS BEAUTY 
using MAC COSMETICS 
with skin finishing 
for ST. TROPEZ 


AFTER A 17-STATE, 25-MODEL 
JOURNEY FROM SEA TO 
SHINING SEA, SWIMSUIT 2015 
HAS ARRIVED. AMERICA 
THE BEAUTIFUL? MORE LIKE 
AMERICA THE SEXY 
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THE ROOKIES 
Meet the Stunning Seven. 
FEATURING: Erin Heatherton, Solveig, 


Rose Bertram, Robyn Lawley, Ashley Smith, 
Hailey Clauson and Kelly Rohrbach 
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NATURAL 
BEAUTY 


Big views in Big Sky country. 
FEATURING: Chanel Iman, 
Nina Agdal, Jessica Gomes 

and Robyn Lawley 
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AS YOU PAY 
FOR THEM 


THE NEW CITI® DOUBLE CASH CARD. 


The only card that earns you cash back twice on every 
purchase with 1% when you buy and 1% as you pay. 
No caps, no categories, no annual fee. 


APPLY NOW AT CITI.COM/DOUBLECASH 





The standard variable purchase APR is 12.99%, 15.99%, 18.99%, 20.99% or 22.99%, based on creditworthiness, and applies to balance transfers. Standard variable cash advance APR - 25.24%. 
Variable Penalty APR up to 29.99% and applies if you pay late or your payment is returned. Minimum interest charge - $O.50. Fee for foreign purchases - 3% of U.S. dollar amount of each purchase 
made outside U.S. Cash advance fee - either $10 or 5% of the amount of each advance, whichever is greater. Balance transfer fee - either $5 or 3% of the amount of each transfer, whichever is greater. 


You will not earn cash back on cash advances, balance transfers, fees or interest. 


© 2015 Citibank, N.A. Citi and Citi with Arc Design are registered service marks of Citigroup Inc. 
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GET YOUR 
KICKS 


Up and down Route 66, 
the Main Street of America. 


FEATURING: Ariel Meredith, 
Ashley Smith, Sara Sampaio 
and hannah Ferguson 
te 
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A PAIR OF 
KNOCKOUTS 


Ultimate fighting champ 
Ronda Rousey and tennis ace 
Caroline Wozniacki are tough. 

Just not all the time 
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Like this shot of Genevieve? ay a FOUN 
Then you tl love her in body paint. t A lush Kauai hideaway. 
FEATURING: Halley Clauson, |) OUPe FEATURING: Irina ohayk, 
Genevieve Morton,ErinHeatherton  , §  .. Gigi Hadid, Hailey Clauson, 
and Rose Bertram. ' | Emily Ratajkowski 
kee | { and Emily Didonato 
Photographs by Yu Isai | \ \ cit 
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MJ DAY 

CHRISTOPHER HERCIK 
DARCIE BAUM 
STEPHEN SKALOCKY 
JANINE BEREY 


ALYSSA CONROY 
oe 


JON CONTINO 


#CURVESINBIKINIS 


Swimsuitsiorall 
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After Some serious globe-trotting, 
the Swim team found domestic bliss this year 


MJ DAY HAS pulled off photo shoots in zero 
degrees (Antarctica, 2013 issue) and in zero 
gravity (Seven miles above Earth, 2014). She has 
mugged for the paparazzi on red carpets (New 
York City, every February since 1999) and was 
nearly mugged by baboons in the sub-Saharan 
bush (Zambia, 2012; they got a colleague’s wallet, 
which they tossed off a cliff). In her 17 years with 
SPORTS ILLUSTRATED Swimsuit, the last four as 





nak editor-in-chief, Day has traveled to 57 countries 
BY CHRISTIAN STONE across all seven continents, not to mention her 
Managing Editor gravity-defying ascent toward the heavens. She 


@S\_ChrisStone 


has seen the world, she has seen the next frontier. 
This year she wanted to see her backyard. 

Even before last February’s Swimsuit 50th anniversary celebration, the Gang of Four—Day, 
senior editor Darcie Baum, assistant editor Janine Berey and editorial assistant Alyssa Conroy— 
had laid out their plan to build the next volume around the theme “America the Beautiful.” “In 
all of my travels, both personal and professional, I have never seen a country that was as vast 
and varied and beautiful as ours,” Day says. “In the past we might have gone to one country 
because of its beautiful shores, another because of its pristine wilderness, a third because of its 
breathtaking mountains. I can find all of those, though, in one country: the United States.” 

While the plane travel was considerably lessened—and the long slogs through customs 
entirely eliminated—the rigors of the road were not. The late spring and the entirety of the 
summer ran in a seemingly nonstop loop, the staff traversing the dusty two-lane highways, 
trading posts and Plains-spoken beauty of Route 66, ribboning through the national parks of 
the upper Rockies, then moving down the Pacific Coast, from Puget Sound to the Monterey 
shores. At summer’s end the crew alighted on Tennessee’s idyllic Blackberry Farm, a 30-minute 
drive south from Knoxville. Unbeknownst to anyone at the time, that trip would yield this 
year’s cover shot. The odyssey, in all of its HD splendor, from the opening shoot in Kauai to the 
final drop of body paint spilled in the U.S. Virgin Islands, is captured in an unprecedented five- 
part Travel Channel series called Beach Week, which will air Feb. 15-19. 

You are here, of course, less for the backdrops than for the foreground, the 25 models who 
put The Beautiful in America. Every spring, before she begins casting the next Swimsuit class, 
Day reminds me, “I don’t want beautiful women, I want interesting, beautiful women.” Two 
models—2014 cover girl Chrissy Teigen and ’15 rookie Robyn Lawley—will soon have cookbooks 
published in the U.S. (“Mine was released in Australia in November,” says Lawley, “but the 
measurements have to be changed from the metric system to the imperial system, and some of the 
ingredients you can’t get in America.”) Two are world-class athletes: U.S. Open finalist Caroline 
Wozniacki and MMA champ Ronda Rousey. Still two more—2014 cover girl Lily Aldridge and 
"15 rookie Solveig—are incorrigible fantasy nerds; Aldridge has a Ph.D.-level knowledge of Game 
of Thrones, while Solveig’s poison is Lord of the Rings and Harry Potter. “When I was 11 I kept 
waiting for the letter from Hogwarts,” Solveig says. She sounds almost wistful. 

“The idea of this issue, the places we visited, is to capture the beauty of America in every 
shape, size and dimension,” Day says. “That analogy extends to the entire Swimsuit class of 


2015, beauty in its fullest range.” Oo 
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TABLET 

Ever wish the Swimsuit 
Issue could play videos 
and allow you to engage 
the models on social 
media? Well, it can. 
Download the issue for 
your tablet and get all of 
the print content, plus 
bonus videos, models 
social feeds and the 
@SI_Swimsuit Instagram 
feed. And it's free for 
subscribers! Check out 
SI.com/swimipad. 





-.ON THE WEB 


Looking for more 

swim goodness? 
SI.com/swimsuit will 
have more than 60 
videos and 750 extra 
photographs. And check 
out SwimDaily.com for 
ongoing coverage of 
all things Swimsuit— 
including launch-week 
events in New York City 
and Nashville. 


SPORTS ILLUSTRATED: 
THE MAKING OF SWIMSUIT 2015 
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since 1974, STIHL Incorporated has been dedicated 
to manufacturing in America. And believe me, our 
story is truly American. It combines hard work and 
ingenuity with passion and perseverance. But most 
importantly, it reflects our company’s core values and 
our unwillingness to compromise on the way we do 
business. In the next few pages, I'll tell you the story 
of STIHL in America, and what sets us apart. 
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Tanisha Hyman | Assembly / Trimmers 


“4 : “Ss 





Over the years, we've seen incredible growth — expanding from 50 employees ===. 
assembling one chain saw to 2,100 employees producing over 275 models of handheld | BUILT IN 
outdoor power equipment. By combining proven German engineering with advanced 
American manufacturing, our facility in Virginia Beach currently produces and exports 
products to over 90 countries. And while many of our competitors choose to move q 
manufacturing overseas, we remain committed to creating more jobs in America. 





USA 


Built in America sets STIHL apart. 


*A majority of STIHL powerheads are built in the United States from domestic and foreign parts and components. 







AMERICA. 


b | Ee 7 | Hector & Jose Cantu | Dealers / Owners 


— | Saw House Power Equipment & Supply 


At STIHL, we choose to sell our products in the U.S. exclusively through 


servicing Dealers, helping our customers get professional advice, product INDEPENDENT 
demonstrations, and in-store parts and technical service. You won't find these { | 

offerings at the mass merchants, and that’s why you won't find STIHL at the WE ST N f) 
mass merchants. Providing exceptional service, before and after the sale, is a | ve ST 
guiding principle we continue to stand behind. > %; 


independentwestand.org 


Servicing Dealers in America set STIHL apart. 
























&& Our commitment to quality manufacturing and superior service has done more than 
help us sell equipment — it has helped us earn a reputation among America’s hardest 
workers. From those who fight fires to those who maintain the integrity of our 
forests and the beauty of our landscapes, people choose STIHL when it matters 
most. Because at the end of the day, there’s no substitute for reliability. 


Trusted dependability sets STIHL apart. 


*A majority of STIHL powerheads are built in the United States from domestic and foreign parts and components. 
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Our loyal customers have made us the number one selling brand of gasoline- 
powered handheld outdoor power equipment in America. In today’s marketplace, 
we know people have many choices, so to be chosen more often gives us an 
enormous sense otf pride. We respect all those who care for nature, and we 
sincerely thank all the nation’s homeowners, landscapers, loggers and contractors 
who proudly carry STIHL equipment.“)") 


We 
j 


Being Number One in America sets STIHL apart. 


*“Number one selling brand” is based on syndicated Irwin Broh Research as well as independent consumer research of 2009-2014 U.S. sales and market share 
data for the gasoline-powered handheld outdoor power equipment category combined sales to consumers and commercial landscapers. ©2015 STIHL 
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in America 










NBUILT IN AMERICA: BELIEVING IN AMERICA. 


* 





' The STIHL brand reflects a culture that transcends generations. People who use STIHL share our 
company's beliefs — a belief in unwavering quality, a belief in the value of technical service, and 
a belief that the equipment should be as dependable as the people who use it. STIHL Strong Is 
more than a motto; It’s a way of life. After all, staying strong by setting ourselves apart and 
refusing to compromise has always been the STIHL way. © 


Thank you America for making STIHL Strong! 


*A majority of STIHL powerheads are built in the United States from domestic and foreign parts and components. 








Share your 
“STIHL Strong” story at: 
#RealSTIHL 


Download the 
“STIHL Strong” song at: 
STlHLusa.com/STIHLstrong 


BUILTIN AMERICA | 
‘ERLIEVING Ih AMERICA, 


To find a Dealer: 
STiHLdealers.com 


For product info: 
STIHLusa.com 
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Dan Eddy | Firefighter © Zack Kline | Professional Landscaper Austin Bock | 3rd Generation Farmer Brooke & Matt Wibbenmeyer | Homeowners 
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The story of STIHL is bigger than any one advertisement can tell. Our story 
is best told by the people who actually use STIHL. That's why we created 
RealSTIHL.com —a place that captures our customers’ amazing experiences. 
Do you have a real STIHL story to tell? Visit the site or tag your own tweets 
and posts with #RealSTIHL. Right now, people across the country are 
sharing their stories. 


Will you join us? Visit RealSTIHL.com 


JOIN US. #RealstlH 
SAARewH 
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To find a Dealer: 
STiIHLdealers.com 


For product info: 
STIHLusa.com 
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Photograph by 
YUTSAI 
“it 

swimsuit by 
INDAH 
($154) 
“tt 
Hair by 

JOHN RUGGIERO 
using BUMBLE AND 
BUMBLE 
Makeup by 
CHRISTINE CHERBONNIER 
for CHANEL 
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~~ *MY IPHONE IS . 

_~_. ABSOLUTELY FILLED WITH 
“a CLIPS OF COMEDIANS— 
MIKE BIRBIGLIA, 

HANNIBAL BURESS, JOHN 
MULANEY. I’M THAT 


. PERSON ON THE PLANE 


WHO NGSO 
ae fa SHANI 2° 
LISTENING TO WHILE 
EVERYONE’S TRYING 
TO SLEEP. MY FAVORITE 
COMIC IS LOUIS C.K. HE 
IS THE BEST. 'MDYING —~© 
LO MEET HIM. | ACTUALLY = 











LIVE IN MY APARTMENT, 

AND I’D GET THINGS 
ADDRESSED TO HIM. — 
LOUIS, IF YOU’RE READIN = 
THIS, — YOUR MAIL 

hk 
Fini played high school 


basketball and ran track in her native 
Skokie, Ill., and is a die-hard fan of 


7 the Chicago Bulls—guest-starred 


as a surly youth hoops 
coach on the FXX comedy 
series [he League. 


N837 


























































“IT’S 
PRONOUNCED 
*SOL-VAI.’ 
IT’S VERY 
SCANDINAVIAN, 
BUT IT’S NOT 
COMMON NOW. 
PVE ONLY MET 
ONE OTHER 
PERSON WITH 
THAT NAME: 
MY NEIGHBOR, 
AND SHE’S 67. IT 
MEANS ‘THE WAY 
OF THE SUN.’ THE 
SHORT VERSION 
IS THAT THE DAY | 
WAS BORN IT WAS 
RAINING, AND AT 
THE VERY LAST 
MOMENT THE 
SUN CAME OUT. 
MY LAST NAME 
IS HANSEN, AND 
PEOPLE THOUGHT 
THAT WAS 
TOO COMMON 
BECAUSE EVERY 
PERSON IN 
DENMARK IS 
NAMED HANSEN, 
SO I WENT WITH 
THE ONE NAME.” 
tok 
Solveig was raised ona 
horse farm in the small town 
(pop. 4,500) of Give, Denmark. 








Photograph by 
aS 
te 
swimsuit by 
OLAVIDA 
(editorial use only) 











Bracelets. 
FOREVERD 
BY JADE TR 
GOLD PHILE 
Ring 

DANA REBECCAT 
and GORJANA 








THE VISA’ BLACK CARD 
MADE OF STAINLESS STEEL. 





LACK CARD. 


4000 Lest 5b18 SOLO 


4000 
ranu O1/17 


A.L. TAYLOR VISA 


Black Card Members Enjoy: An Industry-Leading Rewards Program ® Exclusive 24-Hour Concierge Service 
VIP Treatment at over 3,000 Properties = VIP Airport Lounge Access 
Members-Only Luxury Magazine = Luxury Gifts from the World’s Top Brands 
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BLACKCARD is a registered trademark used under license. © 2007-2015 Black Card LLC. U.S. Patent Numbers D677,330 and 8,640,948. Visa Black Card is issued by Barclays Bank Delaware. 
Offer subject to credit approval. See Terms and Conditions for details. 



















THE INTERNET 
DURING CLASS, Al 
| SAW A PICTURE 
OF RIHANNA WITH 
HER HAIR CUT IN 

A BOB, SO I WENT 
HOME AND STARTED 
CUTTING IT. IT 
LOOKED HORRIBLE. 
| HAD TO GO TO 

THE BARBER AND 
GET BOTH SIDES 








is of Angolan, Portuguese and 
senegalese descent. 










CHRISTINE CHERBONNIER 
~_ = = ector CHAE ies 
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A TRUE PROMISE WILL NEVER BE BROKEN 


Less than one percent of the world’s diamonds can carry the Forevermark inscription 
- a promise that each is beautiful, rare and responsibly sourced. 


FOREVERMARK 
ran 
Vv 
THE DIAMOND. THE PROMISE. 


Forevermark is part of The De Beers Group of Companies. FOREVERMARK.COM 


°", THE DIAMOND. THE PROMISE.™ ARE TRADE MARKS OF THE DE BEERS GROUP OF COMPANIES. 


© FOREVERMARK 2014 - 2015. FOREVERMARK®, 
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Swimsuit by SELFIE ON INSTAGRAM 
ae IN WHICH ID WRITTEN 
cole a9 FO) Mt ecey-\ INING’ 
@CKtdCe a r 
SEAWORTHY JEWELRY ACROSS MY TORSO. 
Ring by . USTRALIA HAD 
wen JUS APPROVED THE Y 
PhS: JU iB) | (emo) mre), |e) am 
, at ART DEPARTMENT ' THE WORLD’S BIGGEST, 
Phasing BUMBLE AND BUMBLE COAL MINES, AND 
op eras © FELT REALLY ANGRY 






AND HELPLESS, SO * 
| DECIDED TO USE 
* MY BODY TO GET 
NOTICED. | WAS 
WORRIED ABOUT 
DOING IT BECAUSE / } 
’MAFEMINIST, 
yp BUTIFELT IF IT 2 
© WAS SOMETHING | 
~ THATCOULD LEAD ... aii 
TO-CHANGE,IT- ° ~~ 
> © WAS'worTH IT. 


ih eo Beatie? 
Py for LASH STAR BEAUTY 
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aa a | +: environmental activist, 
hieay ‘ | ! -Robyn, anative of Sydney, 
— ~~ ry ©) vais a cookbook author andy 
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“I WAS WALKING WITH 
A FRIEND ACROSS 
WATERLOO PARK IN 
AUSTIN ON MY WAY TO 
SEE A SHOW BY THE 
PUNK BAND THE CIRCLE 
JERKS, WHEN THESE TWO 
PEOPLE APPROACHED 
ME. | THOUGHT THEY 
WANTED MONEY, AND 

| SAID | DIDN’T HAVE 
ANY. BUT THEY TOLD 

ME THAT | SHOULD BE 

A MODEL, AND THEY 
COULD HELP ME. ‘O.K., 
I'LL TAKE YOUR CARD, | 
GUESS.’ | HAD RAINBOW- 
COLORED HAIR, I’D BEEN 
WORKING AT A GROCERY 
STORE FOR THREE YEARS 
AND I WAS ABOUT TO 
GRADUATE FROM HIGH 
ol solo) Mm Him (om >) 7. 
OF WHAT | WAS GOING 
TO DO NEXT. THREE 
MONTHS LATER | WAS ON 
A PLANE TO NEW YORK 
CITY. | GUESS YOU 
COULD SAY | OWE MY 
CAREER TO THE CIRCLE 
JERKS, WHICH IS KIND 








OF WEIRD.” 
oo * ® 
Ashley is a native of Longview, Texas, ‘} ~ 
and designs street wear for the clothing “2 Y a > 
company RVCA. a 
. P ig Bor 
* * * 7 . _. af if 3 
7% - : {. é 
- WM Photosraph by 
~ BEN MORRIS | 
— kit ‘ 
Necklaces b 
caren tonow and 


© AID THROUGH TRADE 


Bracelet and ring by « 
CHILD OF WILD ° . ‘ 


Boots by * -_ # a = ae, : : Fe; i ee Aa coe - 
THE FRYE COMPANY ’ | 
Blanket by —— . - 
» PENDLETON | yr 
WOOLEN MILLS = es , di 
tix oe 7 
Hair by 
LEON GORMAN 
at BRYDGES MACKINNEY 
for CUTLER NY 
Makeup by “ 
PATRICK DE FONTBRUNE 
at GRID AGENCY 
for MAKE-UP DESIGNORY 



















































* The nside sto ry 


of the worldwide 
- phenomenon thaty 
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= | al _ Fr, 
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has captured 
Imaginations 


for 50 years 


©2013 Time Inc. All rights reserved. SPORTS ILLUSTRATED is a registered trademark of Time Inc., registered in the U.S. and other countries. 


: | ps: WA 
Pbeas0 AWKWARD. EVERYONE 
WOULD CALL MEA | 


7 GIRAFFE. | WAS A SHOT 
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ALREADY 
~ BASKE 













BLOCKER, BUT | DIDN’T 
REALLY KNOW HOW TO 
USE MY HEIGHT ON THE 
COURT, SOI USED IT FOR 
SOMETHING ELSE! I’M STILL 
> 11°, THOUGH. THANK | 


GOD | STOPPED GROWING.” | 
oo 


Hailey, who owns a rescue pit bull named 
Mahala, grew up in Thousand Oaks, Calif. 
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ROSENA SAMMI 


— Hairby 
JOHN RUGGIERO 
using BUMBLE AND 
BUMBLE 
Makeup by 
ALLAN AVENDANO 


 atoPuS BEAUTY 
ising MAC COSMETICS < 


with skin finishing 
for ST. TROPEZ a 


















started my Camry. 


Rescued a dog. 

searched for the owners. 
Uncovered a plot. 

Escaped with the evidence. 
Took a leap of faith. 

Left them all behind. 

Kept the dog. 


THEBOLDBNEW 


AMRY 


ONE BOLD CHOICE LEAUS TO ANOTHER. 





The 2015 15 Camry. oe Cam nry ever > ro —, DP | kets 
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“?M AN 
ACTRESS, AND 
ONE TIME | 

HAD TO FLY TO 
CANADA TO 
SHOOT A SMALL 
ROLE ON THE TV 
SHOW RUSH. TO 
GO THROUGH 
CUSTOMS, YOU 
HAVE TO HAVE 
WORK FORMS, 
AND YOU HAVE 
TO TELL THE 
AGENT THE 
NAME OF THE 
CHARACTER 
YOU’LL BE 
PLAYING. SO | 
HAD TO INFORM 
THE CUSTOMS 
AGENT THAT 

| WAS THERE 

TO PERFORM 
THE ROLE OF 
“YOUNG HOTTIE.’ 
HE WASN’T 

VERY FRIENDLY.” 
tk 

Kelly, who is from 
Greenwich, Conn., 

was on the golf team 

at Georgetown. 

Her SI Swimsuit shoot 
was her first as a 
professional model. 

































Photograph by 
YUTSAI 
tik 

swimsuit by 

MANDALYNN 
($174) 
“kt 

Necklace by 
SEAWORTHY JEWELRY 
Bracelets by 
SEAWORTHY JEWELRY 
and JENNY BIRD 
Ring by 
CATBIRD 
tke 
Hair by 
JOHN RUGGIERO 
using BUMBLE AND 
BUMBLE 
Makeup by 
ALLAN AVENDANO 
at OPUS BEAUTY 
using MAC COSMETICS 
with skin finishing 
for ST. TROPEZ 


TO VIEW 
ADDITIONAL 


\\\\ PHOTOS 


ROOKIES 
rk 
Forcredits, see 
WHERETO BUY GUIDE 
inthe back of the issue 
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DON'T BE LIKE THAT OTHER 
HANNAH, CHRISSY, AND NINA. 
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CHANEL 
“IMAN 


Swimsuit by ” 


($164) 
“ke 
Earring by = 


HEATHERGARDNER == (ai‘S:S 


' Necklace by a 
“ee | MARISAMASON = 
. ey . 
: ~ GAWDYBOBBLES, 
af DOGEARED, 
SEAWORTHY JEWELRY 
and ETTIKA 
Rings by 
TORCHLIGHT JEWELRY and 
ODETTE NEW YORK 
Boots by 
THE FRYE COMPANY 











Hair by 
CONRAD DORNAN 
at ART DEPARTMENT using 





for LASH STAR BEAUTY 
xs 
Accommodations by 
BEST WESTERN PLUS 
BRYCE CANYON 
GRAND HOTEL and 
LAKE YELLOWSTONE HOTEL 
Locationproductionby — 
. SOUTHWEST ADVENTURE TOURS 
Catering services provided by 
CITRUS CATERING 
shot at... ; 
MONUMENT VALLEY | ' ; 
NAVAJOTRIBAL PARK rs , | 
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DOWNLOAU 
OFS UIGITAL EDITIONS 
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PRINT WEB TABLET MOBILE 





FOR ADDITIONAL 
PHOTOS AND VIDEOS 





































NINA 
AGDAL 
. Swimsuit by 
DALCOSTA 
4 BY MILA BIKINIS 
($56) 
Top by 


LOST ART 
BY JORDAN BETTEN 


Necklaces by 
GOLD & GRAY JEWELRY, 
HEATHER GARDNER and 
JENNY BIRD 





Necklaces by 
ETTIKA and 
SEREFINA 
Bracelet by 
HIPANEMA 
Ring by 
EMILY AMEY 
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GOMES =e | -« 
~ SS aa | | — -_ -- 
UTY & THE BEACH 
ie (S08) 
— keke | 
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NINA 
AGDAL 


swimsuit and top by 


($178) 
kk 
Necklace by 
H.STERN 
Rings by 
MELINDA MARIA, 
EF COLLECTION and 
NASHELLE 
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ROBYN 
LAWLEY 


swimsuit by 
MONTCE SWIM 
($128) 


HEATHER GARDNER 
Bracelet by 
ETTIKA 
Blanket by 


PENDLETON 
WOOLEN MILLS 
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CHANEL 
IMAN 


————— 
swimsuit by 
WATER GLAMOUR 
($176) 
=a 
Earring by 
HEATHER GARDNER 
Necklaces by 
MARISA MASON and 
TORCHLIGHT JEWELRY 
Bracelets by 
SEREFINA, 
SEAWORTHY JEWELRY, 
MARISA MASON 
and NASHELLE 
Rings by 
TORCHLIGHT JEWELRY 
and ODETTE NEW YORK 
zak 
shot at 
MONUMENT VALLEY 
NAVAJO TRIBAL PARK 
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SERIOUSLY GOOD BOURBON. 
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THE S7TH RUNNING OF THE GREAT AMERICAN RACE 
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CHANEL 
~IMAN 


swimsuit by 
LILA NIKOLE COLLECTION 
($140) 
“x 
Earring by 
HEATHER GARDNER 
Bracelets by 
ETTIKA, 
MELINDA MARIA and 
SEAWORTHY JEWELRY 
ken 
shot at 
MONUMENT VALLEY 
NAVAJO TRIBAL PARK 
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ALL NFL, ALL THE TIME 


Edited by Peter King, winner of the 
National Sportswriter of the Year 
Award in 2013, 2012 and 2010 
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Microsoft 


BOSE Surface 


WHERE DID WE GO? 
On a tour of majestic 
parks: Monument Valley, 
Bryce Canyon National 
Park, Yellowstone National 
Park and Jackson Hole. 


WHY DID WE GO 
THERE? The parks 

offer a stunning array of 
geography. Jackson Hole has 
a view of the Grand Tetons 
that makes you feel like 
youre living in a postcard, 
while the hoodoos—thin 
spires of rock—in Bryce 
Canyon make it seem like 
you're on the moon. 


WHERE DID WE 
STAY? The Best Western 
Plus Bryce Canyon 

Grand Hotel is near 

Old Bryce Town, a Wild 
West-themed area with 
shops and restaurants, 


NG 78 


oe aia Pe CT ha ea Lala 
7 ati he mo i TAH 4DAHO rer 
i MONTANA * aoe ee 


Itwas easy. to commune with + 
nature in Big Sky country 





pardner. We also stayed 

at Lake Yellowstone 

Hotel, a genuine Old West 
establishment. Well, sort 
of old. Originally built as 

a three-story clapboard 
building with 80 rooms 

in the late 19th century, it 
recently had a $28 million 
renovation, modernizing it 
without jeopardizing any of 
its charm. 


WHAT DID WE DO? 
Took in the beauty of the 
area, while marveling at 
the wildlife in Yellowstone 





1. Robyn blended in amoné the 
trees in Jackson Hole. 2. [he 
charming Best Western Plus. 3. he 
classic Lake Yellowstone Hotel. 


and the sand storms in 
Monument Valley. 


WHAT DID WE EAT? 
The sojourn was catered by 
Citrus Catering, a Denver- 
based company that 
proved eating on the road 
and gourmet dining aren’t 
mutually exclusive. The 
Swimsuit crew has meat 
lovers, vegans, fish haters, 
you name it. And Citrus 
accommodated all of us. 
Deliciously—with organic 
and locally sourced fare. 


WHAT DID WE 
BRING HOME? Sand. 
Those storms got it 
everywhere. Oo 
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swimsuit by 
BELLINA REBELLE 
($210) 
oe 
Bracelets by 
BUJU JEWELRY 
and ETTIKA 





BEST WESTERN 
PLUS BRYCE 
CANYON GRAND 
HOTEL 


PHONE 
435-834-5700 


WEBSITE 
brycecanyongrand.com 


ROOMS 
164 


PRICE 
Fram $100 ta $320 


LAKE 
YELLOWSTONE 
HOTEL 


PHONE 
866-439-7375 


WEBSITE 


- yellowstonenationalparklodges.com 


ROOMS 
153 


PRICE 
Fram $319 to $629 
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Dramatically change appearance depending on the rain, 
the cloud cover, and the sunglasses you're wearing. 
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Available in prescription. | | RED SANDS | MAUI HT LENS 


Color. Clarity. Detail. 
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‘James Macart 





ADVERTISEMENT 


The man behind the camera on this year’s natural beauty 
Series shares with us how he got his start, what he looks 
for in an image and how Maui Jim sunglasses help him 
get the shot. 


How did you get your start in photography? 


I thought I was going to be a student/athlete in track & field. I was 
a decathlete in high school and was going to pole vault in college. 
But I was always good in art and took a photography course and 
fell in love with it the first time I took a picture. I was like, “I can do 
this the rest of my life.” When I graduated, I told my parents that 
for my present, I wanted a one-way ticket to New York City. I knew 
I wasn’t coming home. I moved to New York and worked fora 
couple of renowned photographers. Then I went off on my own. 


How did you become a swimsuit photographer? 


I never had a specific goal to get into swimsuit photography. 

I started shooting for fashion magazines, and a few years later 
Sports Illustrated saw my book and called me in for a meeting. 
They asked if I’d ever like to work with them, and I said, “Are you 
kidding me?” I grew up on SJ and Swimsuit, and suddenly I was 
in the Seychelles and thought I’d finally hit the lottery. Having the 
cover last year for the 50th anniversary — I’m indebted to them 
for seeing something in my work. 


Where did you discover Maui Jims? 


I was in Aitutaki last year, in the Cook Islands. A member of the 
Swimsuit creative team was like, “You don’t know Maui Jim?” 

I was kind of embarrassed. I put a pair on, and it was like the filter 
that I put on my photos was placed on my eyes. The water was 
bluer, the browns were warmer, the sky was crisper, the shadows 
are alittle more opened up. I was like, “These are amazing!” 
Someone called up the team at Maui Jim, and they sent a care 
package to the Cook Islands in like three 


days. It was amazing. If you’ve ever been G¢ When | take q picture, | want 
ine picture to look like what I'm 
seeing through My Maui Jims. ih model in a bikini, with a crystal-clear 


to the Cook Islands, you know they’re in 
the middle of nowhere, and Maui Jim 
got them all the way over there. I wore 
them the whole time shooting for the 
50th anniversary issue, and I don’t 
think I’ve taken them off since [laughs]. 


Where have they traveled with you? 


The Cook Islands are a pretty special place. But I’ve also taken 
them to Antigua, St. Lucia, Mexico ... They just make everything 
look better. I tell my photo assistant: When I take a picture, I want 
the picture to look like what I’m seeing through my Maui Jims. 


What do you strive for in image clarity when you're shooting? 


This year, we went to some national parks to shoot for Swimsuit. 
It’s probably one of the more challenging shoots I’ve ever had. 
There’s so much beauty between the models themselves and the 
spectacular landscape of America. I found it very difficult to get 





them both in the same image: if I go too wide, it’s all about the 
landscape and the girl is forgotten. If I focus too much on the model, 


you forget you're in Yellowstone or Bryce Canyon. Throw in the 
sunlight, the timing, everyone’s mood, and it can be tricky. 


How important is it to get the color just right? 


I have an amazing shoot manager, and we’ve been working 
together for years. When I’m looking at a particular environment, 
she knows how to make blues a little bluer or greener, or make the 
sky a little more pink. It’s what’s amazing about the Maui Jims, 
how they’re just an automatic filter for eyes. I tell her to put them 
on, look at the ocean and match that for our photograph. 


The most memorable photographs often hinge on small but sharp details. 
Was it challenging to accomplish that this year, in parkland instead of on 
the beach? 


I’d been to a few national parks, but SI took us from the bottom 
of Utah to the top of Wyoming in about six days. The most 
challenging aspect was getting to the spot, a lake or waterfall, 
that is typically so big that it’s simply 
too vast for the camera itself. Lining 
up light at 5:30 in the morning, with 
the model, with the background — it 
was always changing. It’s hard to put 
a mountain in Jackson Hole witha 


lake behind her at 5:30 in the morning. 

And if you miss it at 5:30, chances are 
you won't get that shot again for the rest of the day. For days, we 
were chasing these moments. SI lives forever, and if I miss that 
shot and settle for something I’m not happy with, people will see it 
for the next 40 years. I’ve been reading SJ my whole life, and those 
suys didn’t miss moments. I wanted to make sure that whoever 
was looking at my photographs knew it was the perfect moment. 
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swimsuit by 
HERVE LEGER 
BY MAX AZRIA 
($890) 
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Neckaces by « 
DOGEARED and CATBIRD 
Bracelet by 
ALEVANDI JEWELLERY 
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swimsuit by 
ACACIASWIMWEAR 
($238) 
kkk 
Necklace by 


ACE COMMUNE 


SAMANTHA 
HOOPES 
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swimsuit by 
RED VELVET 
BY NICOLE MARCELLA 
($155) 
tk 
Necklace by 
ARIEL GORDON JEWELRY 
Rings by 
ARIEL GORDON JEWELRY 
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shot at 
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swimsuit by 
SWIM6 BY 
TEENYB BIKINI COUTURE 
a i 
($120) 
Necklace by 
ARIEL GORDON JEWELRY 
Bracelet by 
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Ring by 
ODETTE NEW YORK 
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Theres a place where the breeze anything bul 
qenile, and the: grauntisa re ary Urvirigy pul stouched 
Te you, ifs just a racetrack, But to us, it's paradise 
Because it's here, among the high bank tunns and 
bbe lilly tt lang abrabghti hwy Ss, ial Hate fir Gb oeeyer C55 rs 
can de ih it was painstakingly engineered to-do 
best. Here the conditions are always perfect for 
speed, Dower and arity, Welcome to Performance 
Paradise, Once you've experienced a rush like this, 
theres no going back. 
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Appreciate each and every curve. 


With the help of the high-back, bolstered, race-inspired seats. 
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Sends pulses racing. 


The 467-horsepower? naturallyaspirated 5.0L V8 engine, that is. 
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Unlike many of the other destinations featured in this issue, Performance 
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swimsuit by 
DAKINE 


Necklace by 
ARIEL GORDON JEWELRY 
Bracelets by 
PEGGY LICREATIONS 
Rings by 
ARIEL GORDON JEWELRY 
and CATBIRD 
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shot at 
CASTELLO Dl AMOROSA, 
CALISTOGA, NAPA VALLEY 
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Swimsuit by 
MIKOH 


($216) 
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Necklace by 
ACE COMMUNE 


Rings by 
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swimsuit by 
IZTALI SWIM 
($124) 
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Necklace by 
ALEX MONROE 
Bracelets by 
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TAYLOR KENNEY JEWELRY 
and NASHELLE 
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GO INSIDE THE HUDDLE AND 
INTO THE HEADS OF THE GAME’S 
GREATEST QUARTERBACKS 
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For anyone who's a football fan, this is the most comprehensive and entertaining tribute 
to the quarterback position ever, with: 


Original essays on the Big Arms, the FUSE Feet, the Winners, the Losers and more 


Classic profiles of all the greats from Luckman to Luck 
Insightful analysis and ileal talk from a panel of Hall of Fame QBs 


The most striking shotogenny from 60 years of Sports Illustrated 
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swimsuit by 
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swimsuit by 
BEAUTY & THE BEACH 
($102) 
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Necklace and rings by 
ARIEL GORDON JEWELRY 
Bracelets by 
PEGGY LICREATIONS 
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shot at 
CASTELLO DI AMOROSA, 
CALISTOGA, NAPA VALLEY 
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Swimsuit by 
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RECIPES, 
QUICK MEAL & 
SNACK IDEAS 
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the 8-week GUESSWORK 


weight-loss 
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WHERE DID WE 

GO? On a tour of the 

Left Coast that started in 
Olympic National Forest in 
northwest Washington 
and ended at Big Sur in 
central California. 


WHY DID WE GO 
THERE? You think of 
Swimsuit, you think of sun, 
right? Well, Olympic is a 
rainforest; it gets up to 170 
inches of precipitation a 
year, more than any place 
on the mainland United 
States. As we made our way 
down the coast, we were 
followed by pockets of fog 
and mist. But the scenery 
was gorgeous, and the 

visit served as a reminder 
that there is beauty 
everywhere in the U.S. 

We shot among redwoods, 
we shot on purple sand at 


‘ae 


Pfeiffer Beach in Big Sur, 
we shot at a lavender farm 
in Oregon, and we shot at 
a stone castle in a Napa 
Valley vineyard. 


WHERE DID WE 
STAY? At hotels 

and motels up and down 
the coast. 


WHAT DID WE 

DO? At Ruby Beach in 
Washington we looked 
for sea anemones, the 
wildly colored cousins 
of coral and jellyfish. 
There was hiking to be 
done in Big Sur, but the 
real workout there was 
scaling the rock walls 
to get to our location as 
the ocean was crashing 
below. And we watched 
otters frolic at the 
Point Lobos State Marine 
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1. Chrissy showed off her climbing 
Skills in Big Sur. 2. Samantha 
kicked back at Castello di Amorosa, 
a Tuscan-inspired winery in Napa. 


Reserve on Carmel 
Bay, 100 miles south of 
San Francisco. 


WHAT DID WE EAT? 
Amazing fresh food from 
Citrus Catering. We had 
lots of fresh seafood, and 
we may have paired it with 
a little local vino in Napa. 


WHAT DID WE 

BRING HOME? An 
appreciation for fog (it 
really can be calming) 

and lavender (you can 

cook with it, and lavender 
oil is great for treating 
sunburn—which comes in 
handy on balmier shoots). 
But, alas, no sea otters. a 
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swimsuit by 
OLAVIDA 
(price upon request) 
tie 
Bracelet by 
PURA VIDA BRACELETS 
Rings by 
CATBIRD 
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One student can help an entire-tribe. 
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Charles and Karl Decades of outsider mining in the area have exposed AMERICAN 


Life Science, Natural Science our people and our land to many harmful materials, INDIAN 
Oglala Lakota College, SD 


and many people have gotten very sick. At school, COLLEGE 
I’m going to gent how to treat those people, and my base than Spercent FUND 
brother is studying how to take care of the land, to 
* make our plains healthy again. can afford college "i 


without assistance. 


of American Indians 





ADVERTISEMENT 


PLAYING IT COOL BY THE BAY 


Samantha Hoopes gets the lowdown on San Francisco style-and the classic 501° 
and new 501°CT-—from local icons Colin Kaepernick and Vernon Davis 
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“= THE WHEW LEVI'S® SO1@CT. + 
‘ | A CLASSIC GETS CUSTOMIZED | 
= NOW WITH A TAPERED LEG. 


PHOTOS BY JEFF RAT2 
PHOTOGRAPHY 
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What do Colin Kaepernick and Vernon Davis love 
about San Francisco? That's the queshon that Swimsuil 
model Samantha Hoopes asked when the trio spent 
lime together during a-shoot at the Hotel Vitale. The 
football stars agreed: The Bay Area is inspiring Decalise 
Individuality iS paramount. You can customize your look 
and your life fo suit exactly who you are. I's a casual 
vibe that's reflected everywhere you go 

Kaepemick and Davis live in Levis jeans. For Vernon, 
that means the original Levi's® 507°, for an icons, time 
less look. Colin favors the Levis* 501°CT,_a new update 
on the classic 507°, with a modem taper from knee to 
ankle. After all, whether youre ata shoot of hanging 
with Trends, you want to look good while playing It cool 


PEERS Ai MMRP TIS TS. | 


| 


San Francisco is diverse and authentic, and that's 
definitely influenced my style. People Know who 
they are. Levi's goes hand in hand with that: being 
comfortable, true to yourself and looking good.” 
-~COLIN AALPEARNICA 


SHHILEM JE 


Here it seems like youre in a whole other 

world. You can do whatever you want. You're 

free. It’s just wide open to possibilities,’ 
-VERNON DAVIS 
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swimsuit by 
GABRIELA PIRES 
BEACHWEAR 
S710)) 
“ux 
Necklace by 
HIROTAKA 
Bracelet by 
THREE SISTERS JEWELRY 
Rings by 
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THREE SISTERS JEWELRY 
and HIROTAKA 
Rings by 
ALEX MONROE 
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Swimsuit by 
OLAVIDA 


kk 
Necklace and ring by 
NANCY NEWBERG 













TO VIEW 
ADDITIONAL 


PHOTOS 
AND 
VIDEO, 


GO TO 
SI.COM/ 
BLACKBERRYFARM 
“x 

For credits, see 
WHERE TO BUY GUIDE 
inthe back of the issue 









swimsuit by 
KIKIDOLL 
($170) 
tat 
Body chain by 
KATE BOCK JEWELRY 
Boots by 
HUNTER 

















AUTHENTIC. VINTAGE. AMERICAN-MADE. 





GRAND 
OPENING 


Dive in @ SHOP.SI.COM/SWIM 


Back Issues | Swimsuit Merchandise | Commemorative Books | Cover Collection 





SPORTS NEWS, 
VIEWS, VIDEO 
AND INSIGHT 


FROM THE BEST 
STORYTELLERS 
INSPORTS 


RAPIDLY 
EXPANDING 
VIDEO CONTENT: 


DAILY LIVE 
SHOWS 


TIMELY REPORTS 


AND IN-DEPTH 
ANALYSIS 
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swimsuit by 
LOVE HAUS 
BY BEACH BUNNY 
($86) 
tke 
Bracelet by 
NANCY NEWBERG 
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swimsuit by 
ZIMMERMANN 
($695) 
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Necklace by 
ROBIN HALEY JEWELRY 
Bracelet and ring by 
NANCY NEWBERG 
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swimsuit by 
LULI FAMA 
($148) 

Tkek 
Body chain by 
KATE BOCK JEWELRY 
Bracelets by 
HOORSENBUHS and 
FOREVERMARK 
BY JADE TRAU 
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HANNAH 
DAVIS 


swimsuit by 
LOVE HAUS 
BY BEACH BUNNY 
($24) 

“as 
Necklace by 
ROBIN HALEY JEWELRY 
Ring by 
NANCY NEWBERG 











NASHVILLE CORVENTION & VISITORS CORP. (2) 


The dynamic 
NASHVILLE creative scene makes 


the city the perfect place to host 
Sports Illustrated Swimville— 
and to explore all year long 


1ERE’ A REASON why 
| Nashville was chosen 
/Apesink 2015 ol 





cand. With rs ti 180 live mu- : 
sic venues, hundreds of recording sing ak ; rtant Fic: Wise ethitce dcasees-aurniome 
studios and the world’s largest peas i eg epcabyy tantra aaron saciid 


WorldMags.net 





SPECIAL ADVERTISING SECTION 





community of songwriters, Nash- 
ville isn't just a place where music: 
is performed. veil ane 





from Keb Mo, The Black Keys, 
Jack White and Kings of Leon to 
Holly Williams, Vince Gil, Carrie 
Underwood and Keith Urban. 
The name “Music City” 
doesn't just conjure up diverse 
artists who call Nashville home: 


Sl 




















SPECIAL ADVERTISING SECTION 
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It also references a wide vari- 
ety of performance venues. The 
Schermerhorn Symphony Center 
is home to the Grammy-winning 
Nashville Symphony and will host 
a private performance by Kings 
of Leon and Mikky Ekko for Swim- 
vile on Feb. 11, The Grand Ole 
Opry House, Ryman Auditorium, 
Bluebird Cate, honky tonks and 
clubs throughout town all bring 
their own history and vibe for each 
artist who graces their stages. 
Nashville is also the headquar- 
ters for music Companies ike Gib- 
son Guitars, The instrument com- 


ile 


~~ |e ig 
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Chockwise fram lett: Thea 
Schermerharn Symphony Center 
Es home to the Nashville Symphony 


and an array Of offer gennes. At the 


Ginn stare, tans can fine the ew 
Gibson Trainer headphones, The 
Country Music Hall of Fame fea- 


lures records, gear and other 


artifaets chrosicling couniry’s 


rech hestory. 


a iia 


Bluebud 
tr 


pany still makes all of their iconic 
axes in the heart of Tennessee. 
The Gibson store is a must-see for 
any music fan for both quitars and 
Gibson's new Trainer headphones. 
The 2015 Trainers, created in 
partnership with Ohmpie track 
champion Usain Bolt, combine 
powerful sound with a flexible, 
climate-requiating design perfect 
for any lifestyle. 


FOOD 
Creativity is the soul o7 the city, 
and Washvilla’s restaurants and 
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The intimacy of ihe Elveblird Cate (left) gives 


mesic lovers a chance fo gel wp close and per- 


sonal with Mastwilie’s gifled musicians, while the 


historic Ryman Auditorium welcomes acts fram 


Country, Glassic rock, he indie scene and beyond 


chefs have proven that music 
isnt all this city can create. The 


growing culinary scene is gamer: 


ing worldwide attention as farm- 
to-tabla eateries, craft breweries 
and distitiaries—not to mention 
Nashville's own hot chicken— 
take center stage. And just like 
the music, Nashville's restau- 
rants offer a little samething for 
everyone. Barbecue, chef-driven 
restaurants, ethnic food, meat- 
n-three and craft cocktails all 
find their place here. 





One of Nashville's newest 
restaurants, ACME Feed & Seed, 
offers a Varied menu of what 
Nashville does well, including 
hot chicken, chicken-fried steak, 
sushi and Mediterranean ta- 
vors with a Southern twist—all 
washed down with a local brew. 
ACME aiso serves up live music of 
all genres, making ita must-visit 
on Lower Broadway. 

The much talked-atsout Pine- 
wood Social fits Nashville's per- 
sonality perfecily. 4s a gathering 
place thal accommodates your 
RAS MOring, noon and night, 
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a A WELL ca) «: Hoover's handbags are classic but 
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Broadway offers colorful takes on 
Mastville favarniies— including the 
Lotro sarmdwien, whith stacks Ahi 
tuna with Sesame Slaw, avocado 


Bh Bd peckbed qenger. 








It's not every day thatahotel  —émbracing thal creative spirit. Peter Nappi. Their distinetive 
becomes a destination for travel- Fashion enthusiasts will feel right designs, including shoes, bags 
ers and foodies alike, But that's al hone as they experience the and jackets, are designed in 
what happened when the newly best in local style through Music Nashville's hip Germantown 
renovated Loews Vanderbilt Hote! City designers and boutiques. neighborhood, Head to the trendy 
opened Mason's, a modern South- Amanda Valentina, who gained 3  1250utn neighborhood and stop 
em eating and drinking establish- national attention from hersuccess inal Gadeau Nashwille, a locally 
ment thal combines indigenous on Project Aurmvay, Cer Hoover, owned bouligque that sells home 
foods and arti! presentations. whose chic accessories and hand- goods from furniture and art to 

Pinewood combines a coffee bags are classic but casual: and one-ol-a-kind pieces made by 
bar, outstanding food and craft FASH te}. Margaret Ellis Jewelry are gesign-  bocal designers. While in the 
cocktails with bowling, bocce and Music and fashion have long been — ers to watch whose work reflects neighborhood, visit White's Mer- 
outdoor dipping pools. The relaxed a natural pairing. Musicians’ flair © Nashville's unique sensibility. cantile, a modern take on the 

but cosmopolitan atmosphere for style ranges from haghbrow to To get the Nashville look for general store, owned by recording 
Serves Up a Unique experiance you quirky cool, soitsnosurprise that yourself and yourhome, stariwith artist and country music royalty 
won't find anywhere else, Nastwilie is filed with designers some luxury leather goods al Holly Wiliams. White's offers an 
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Chockwise fram too lett: 
Vanderbill University pairs 
academic excellence with 
powerhouse SEC sports 
Bridgestone Arena is 

home to the WHL's Nash 
ville Predators (and their 
lively masco!, Gaagh) and the 
2076 NHL All-Star Ganve, The 
Tannessee Titans play ai LP 
Fiehd, which aso hosts the 
Music City Bowl af the end of 
each collage football saason. 
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TPECIAL ADVERT’ 


Clockwese from too: The Logws Wanderbill 
Hotel offers top-notch accommodations 
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and arttul Southern fom al Masen’s. Amanda 
Valentine's designs have bern seen on Project 
Ruiway Cadeau Mashwiile specializes in tuni- 








eclectic mix of everything from 
furniture to beauty products to 
knickknacks that reflect the 
loca! favor 


jt 8) 

As passionate as Nashwillians are 
about their music, food and fash- 
ion, there's no denying this ts a 
sports town, Bridgestone Arena is 
home ice for the NHL's Nashville 
Predators and host of the 2016 
NHL All-Star game. The Preds are 
known for their fiercely toyal fans, 
some of the loudest in hockey, 
And of course, between periods 


fans are treated to a live perfor: 
mance fram some ol Nashville's 
talented singers and musicians. 
Just over the river from 
downtown is LP Field: home to 
ihe NFL's Tennessee Titans. The 
Titans moved to Nastwille in 1997 
and quickly became one of the 
most exciting teams in the league. 
And just like the Predators, music 
has a place among foottall fans, 
as live music is performed fram 
the stadium stage during halftinve. 
In addition, each year LP Field 
hosts the Musec City Bowl after 
ihe college football season, and 


lure and boca! Gashys. 


has Deen the site of the interna- 
ional soccer friendlies and Olym- 
pic qualifying matches. 

But Nashville isn't just about 
professional sports. The area is 
home to 21 colleges and uriversi- 
lies, including the SEC's Varaterbill 
Commodores, Whether you're 
watching basketball, football or 
ihe school's national champion 
baseball team, Vanderbilt com- 
petes at the highest level. 

Naturally, ina city with profes- 
sional and college teams, Nash- 
ville knows how to host a sports 
tournament. Last year the NCAA 





basketball Women's Final Four 
took Place at Bridgestone Arena, 
and nine out of the next 12 SEC 
men's basketball tournaments will 
diso hit the Nashville hardwood, 
starting this March. 

Swimville's arrival in Down- 
town Nashville is the perfect 
example of a city embracing 
crealive thinking and new Weas. 
Bul aS Nashville's diversity of 
experiences continues to grow, 
one thing remains te same: 
Whether it’s food, sports, fashion 
or music, (here's no shortage of 
reasons to visit Music City. 
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BEN WATTS (1); BLACKBERRY FARM (2, 3) 


WHERE DID WE GO? 
Blackberry Farm, a 9,200- 
acre estate in Walland, 
Tenn., nestled in the Great 
Smoky Mountains. 


WHY DID WE GO 
THERE? We wanted a 
location that evoked rustic 
Southern charm. What 
better place than a spread 
dotted with barns made 
of reclaimed wood and 
whitewashed fences? 


WHERE DID WE 
STAY? Blackberry Farm 
offers rooms, suites, 
cottages and even entire 
houses, all of which are 
luxurious while keeping 
their bucolic appeal. 


WHAT DID WE DO? 
A lot of exploration on 
horseback. (The farm 


ie Ig 4 ep ueapations 


fe sau tary 





offers lessons for all 

levels, and occasionally 
during the year they offer 
mounted foxhunting.) We 
galloped through truffle 
fields and rode to an 
heirloom-tomato tasting. 
We didn’t make the horses 
do all of the work, however. 
The resort features nine 
miles of complex trails on 

a dedicated 1,000 acres. 
Surrounding lakes also 
offer kayaking, canoeing 
and paddleboarding, and if 
you don’t mind getting in 
the water, Blackberry Farm 
has some of the best fly- 
fishing in the eastern U.S. 


WHAT DID WE EAT? 
The word artisinal 

comes to mind. Almost 
everything is made 

fresh on the farm, which 
employs a chef, master 


Toodie haven— 
quite at mM 





1. Hannah wasnt afraid to wade into 
anything. 2. The Barn of Blackberry 
Farm's main dining venue. 3. Farm- 
to-table is a very short journey. 


gardener, baker, cheese 


maker, beekeeper, butcher, 


jam lady and chocolatier. 
(If that’s not enough, 
there’s an 8,000-square- 
foot wine cellar, and 
beer is brewed on the 
premises.) It all comes 
together in the Barn, the 
stunning main dining 
venue, where the menu 
balances haute cuisine 
with simple country food. 


WHAT DID WE 
BRING HOME? 
Delicious jam, cheese 
and beer, plus cookbooks 
that hopefully will let us 


replicate what we enjoyed. 
Also, saddle sores. Oo 
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swimsuit by 
CALI DREAMING 
($198) 
“kx 
Necklaces by 
ARIEL GORDON JEWELRY 
and FOREVERMARK BY 
JADETRAU 
Bracelet by 
CARTIER 
Boots by 
HUNTER 





BLACKBERRY 
FARM 
PHONE 


800-557-8864 


WEBSITE 
blackberryfarm.com 


ROOMS 
b6 


PRICE 
From $645 to $2,595 
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=" U.S. VIRGIN ISLANDS 


Sar 
= 


est — 


IHN 


A spicy ” reminded us that theres 
more to the U.S. than the mainland 


—s 











WHERE DID WE GO? 
St. John in the U.S. Virgin 
Islands, a slice of heaven 
in the Caribbean Sea. 


WHY DID WE GO 
THERE? To remind 
ourselves that there’s 
more to the U.S. than 

the 50 states. The Virgin 
Islands are a territory, 
meaning that the 100,000 
or so people who live on 
them are U.S. citizens— 
including this year’s cover 
model, who grew up in 
nearby St. Thomas. 


WHERE DID WE 
STAY? Caneel Bay Resort, 
a secluded property located 
on a private peninsula in 
Virgin Islands National 
Park. It attracts plenty of 
A-listers, including Brad 
Pitt and Angelina Jolie, who 


NG 148 


stayed on an estate that 
once belonged to Laurance 
Rockefeller. If it’s good 
enough for Brangelina 
and a Rockefeller, it’s good 
enough for us. 


WHAT DID WE DO? 
Got away from it all. The 
resort has no TVs and no 
phones in the rooms, so 
there’s nothing to distract 
you from the gorgeous 
beaches, the water and 

the hiking trails, which 
take you past ancient rock 
engravings and the ruins of 
an 18th-century sugar mill. 


WHAT DID WE EAT? 
Executive chef Anthony 
Dowadu brings in fresh, 
seasonal ingredients from 
all over the island, served 
up in the Turtle Bay Estate 
House, where diners can 





1. Genevieve was quite the canvas. 
2. Ihe beaches of Caneel Bay attract 
A-listers. 3. Nothing like a comfy bed 
after along day of kicking back. 


take in the waves crashing 
below. You can also eat 

at ZoZo’s, which sits atop 
the sugar mill ruins and 
provides a remarkable 
setting for the Italian fare 
on the menu. 


WHAT DID WE 
BRING HOME? Caneel 
comes from the Dutch 

for cinnamon, which is a 
pretty good indication that 
the local spices are worth 
picking up. We also loaded 
up on the candles the 
resort sells, which evoke 
Christmas even when it’s 
90° out. We lugged it all 
home in canvas bags made 
from sails. Oo 
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swimsuit inspired by 
MAUI GIRL 
BY DEBBIE WILSON 
(for editorial use only) 





CANEEL BAY 
RESORT 
PHONE 


340-776-6111 


WEBSITE 
caneelbay.com 


ROOMS 
166 


PRICE 
From $699 to $1,759 
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INNEY 
for CUTLER NY 
Makeup by 
PATRICK DE FONTBRUNE 
at GRID AGENCY 
for MAKE-UP DESIGNORY 

~ 
Accommodations by 
HILTON CHICAGO, HOTEL SANTA FE 
THE HACIENDA & SPA and 
HAMPTON INN TROPICANA 


Location production by 
SOUTHWEST ADVENTURE TOURS 


Swimsuit by 
HOUSE OF AU+ORA 
($156) 
kk 
Necklaces by 
VANESSA MOONEY and 
TAYLOR KENNEY JEWELRY 
Ring by 
PAMELAV. 
Boots by 
CATARINA MARTINS 



















ASHLEY 
SMITH 


swimsuit by 
TORI PRAVER SWIMWEAR 


Necklace by 
NATALIE B. JEWELRY 
Bracelets by 
TAYLOR KENNEY 
JEWELRY, PAMELA V. 
and CHAN LUU 
ex 
Boots by 
LUCCHESE 


_ SARA 
SAMPAIO 
— ap 


swimsuit by 
MIKOH 


Necklace by 
NATALIE B. JEWELRY 
Bracelet by 
CHILD OF WILD 
Boots by 
OLD GRINGO 


HANNAH | 
FERGUSON 
i —— 

swimsuit by 
LISA CURRAN 
($210) 

“ik * 
Necklaces by 
SOPHIE GRACE MAUI 
and KAREN LONDON 


Boots by 
BED STU 
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_ ARIEL 
MEREDITH 
eae 


swimsuit by 
INDIE SOUL 
($86) 
tik 
Necklace by 
VANESSA MOONEY 
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ap 
Swimsuit by 
WET SWIMWEAR 
($158) 
ts 
Necklace by 
VANESSA MOONEY 
Bracelets by 
VANESSA MOONEY and 
ROBIN HALEY JEWELRY 


nal 


ASHLEY 
SMITH 





swimsuit by 
BEACH RIOT X 
STONE COLD FOX 
($205) 
“at 
Necklaces by 
ROBIN HALEY JEWELRY 
and JASMINE HONEY 
JEWELRY 
Bracelets by 
NATALIE B. JEWELRY, 
SISCO + BERLUTI 
and CHAN LUU 
Rings by 
MADE, BEAUFILLE and 
PEGGY LICREATIONS 








Necklaces by 
PEGGY LI CREATIONS and 
VANESSA MOONEY 
Bracelets by 
KAREN LONDON, 
TAYLOR KENNEY JEWELRY 
and VANESSA MOONEY 
Boots by 
ARIAT INTERNATIONAL 
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ASHLEY 
SMITH 


swimsuit by 
CALI DREAMING 
($99) 
Overalls by 
[BLANKNYC] 
($88) 








FIND YoUR Must-Haves At THE 


Entertainment 





YOUR ONE STOP POP CULTURE SHOP 








Apparel — Accessories | Glassware Books Gale 
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SARA 
SAMPAIO 


swimsuit by 
MILKBABY BIKINI 
BY CAT THORDARSON 
($195) 
tik 
Bracelet by 
NATALIE B. JEWELRY - 
Boots by 
OLD GRINGO 
Blanket by 
PENDLETON 
WOOLEN MILLS 





ASHLEY 
SMITH 


swimsuit by 
ACACIASWIMWEAR 


PRESH BY 
NICOLE APOSTOLI. = 
Nu 
aN ABE* 

~ Boots by 

CATARINA MARTIN 
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~| PLUS (= 


TO VIEW 
ADDITIONAL 


PHOTOS 
NNT) 
VIDEO, 


eo ce) 
SI1.COM/ROUTE66 
kts 
For creditSesee 
WHERE TO BUY GUIDE 
in the back of the issue 
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OUT HERE, EVERY DAY IS PERFECT.“ 
EVEN WHEN YOURE NOT. 
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SISCO + BERLUTI 
and WWAKE 










ARIEL 
MEREDITH 
——j——_= 
swimsuit by 
SHIMMI 
($200) 
x“ * & , 
Sunglasses by —— aiid 
QUAY AUSTRALIA 
Necklace by 
KAREN LONDON 


Bracelet by 
PAMELAV. 








NEW ENGLAND PATRIOTS CHAMPIONSHIP COMMEMORATIVE BOOK 
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Stunning action photography « In-depth coverage from Sports Illustrated 
Makes a great gift! « Individually numbered collectible 


Cover photo subject to change. Please allow 6 - 12 weeks for delivery. O2015 Time Inc. All rights reserved. SPORTS ILLUSTRATED is a registered trademark of Time Inc. 


THE ROOKIE 


THE NATIONAL DISASTER SEARCH DOG FOUNDATION® 
It’s his first day. In a year’s time, he’ll be ready to save lives. 


Maybe he’ll rescue somebody you love. 


Some leo) at-|<-Mmer- || (silo) M-to\oer-sc¥ dome) mUtyi MUAY At’ mcy-r-] 070) Dlole] relelacer-lalolamelge| 
BE PART OF THE SEARCH? 
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BEN MORRIS (1); HILTON CHICAGO (2); HOTEL SANTA FE THE HACIENDA & SPA (3); HAMPTON INN TROPICANA (4) 


ILLINOIS « MISSOURI « KANSAS * OKLAHOMA 
TEXAS ¢ NEW MEXICO « ARIZONA 





We ne Our kicks on the historic 
road known as the Main Street of America 


WHERE DID WE GO? 
Down historic Route 66, 

the 2,448-mile highway 
that was immortalized in 
the blues standard “(Get 
Your Kicks on) Route 66.” 
The route begins in Chicago 
and ends in Santa Monica, 
Calif., passing through eight 
states. (We hit seven.) 


out your Route 66 road rage). 
Outside of Las Vegas we 
decamped at the Hampton 
Inn Tropicana, which is right 
off the Strip—meaning that 
you can actually, you know, 
relax in Vegas. 


WHAT DID WE DO? 
Wore out our car exploring 
Middle America: the 
kitschy shops, diners, old- 
time gas pumps, neon signs 
and all of the other vintage 
touches. We also made sure 
to befriend the wild burros 
that were roaming the 
streets in Oatman, Ariz. 


WHY DID WE GO 
THERE? Route 66 is 
known as the Main Street 
of America. It’s about as 
heartland as you can get. 


WHERE DID WE 

STAY? We started offbig, 

at the iconic Hilton Chicago, 
which is right in the middle 
of the action. Then things 

got abit less urban. In 

New Mexico we stayed 

at the luxurious Hotel 

Santa Fe, which includes the 
Hacienda (a secluded retreat 
decorated with beautiful 
Native American art) and the 
Spa (a decadent place to work 


WHAT DID WE EAT? 
Diner food. Loads of 
scrumptious diner food. 


WHAT DID WE BRING 
HOME? Other than about 
eight unwanted pounds 
apiece, vintage swag. Safe 
to say we won’t be needing 
key chains or shot glasses 
any time soon. Oo 








1. Ariel and Ashley hit the road. 
2. Ihe stately Hilton Chicago. 


3. The Southwest-themed Hotel Santa Fe. 


4. The soothing Hampton Inn. 
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swimsuit by 
BEACH BUNNY SWIMWEAR 
(price upon request) 
swimsuit by 
OLAVIDA 
($250) 

“tk 
Necklaces by 
ROBIN HALEY JEWELRY and 
JASMINE HONEY JEWELRY 
Bracelets by 
SISCO+BERLUTI 
and CHAN LUU 
Ring by 
PEGGY LI CREATIONS 
Boots by 
OLD GRINGO 





HILTON 
CHICAGO 


PHONE 
312-922-4400 


WEBSITE 
hiltonchicago.com 


ROOMS 
1944 


PRICE 
From $85 to $525 


HOTEL 
SANTA FE 
THE HACIENDA 
& SPA 
PHONE 


005-982-1200 


WEBSITE 
hotelsantafe.com 


ROOMS 
163 


PRICE 
From $169 10 $699 


HAMPTON INN 
TROPICANA 


PHONE 
?02-948-8100 


WEBSITE 
lasvegashamptoninn.com 


ROOMS 
322 


PRICE 
Fram $109 ta $299 





ULTIMATE FIGHTING CHAMP RONDA ROUSEY 
AND TENNIS ACE CAROLINE WOZNIACKI 
ARE TOUGH. JUST NOT ALL THE TIME 








fe 
swimsuit by 
TORI PRAVER SWIMWEAR 
($106) 
wer 
Rings by 
ALEXIS RUSSELL 
JEWELRY and 
CATBIRD 














Hair by 
PETER BUTLER 
Makeup by 
PATRICK DE FONTBRUNE 
at GRID AGENCY 
for MAKE-UP DESIGNORY 
ae 
Accommodations by 
SOUTH SEAS 
ISLAND RESORT 
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Bracelets by 
ROSENA SAMMI 
Rings by 
ALEXIS RUSSELL 
JEWELRY and 


ODETTE NEW YORK 





























GAROLINE 
WOZNIACKI 
swimsuit by 


MIKOH 
($216) 


& 


RONDA 
ROUSEY 


swimsuit by 
GOTTEX 


Necklace by 

NINA KUNA 

Bracelets by 
ROSENA SAMMI 





TO VIEW 
ADDITIONAL 


PHOTOS 
AND 
VIDEO, 


GOTO 


SI.COM/ 
SWIMATHLETES 
“ki * 

For credits, see 


WHERETO BUY GUIDE 
in the back of the issue 





























WHERE DID WE GO? 
Captiva Island, in the Gulf 
of Mexico off the coast of 
southwest Florida. 


WHY DID WE GO 
THERE? It provides 

a classic Swimsuit 
backdrop: white beaches, 
calm waters and a laid- 
back island vibe. (One sign 
we encountered at a shoot 
location read SWIMSUITS 
OPTIONAL BEYOND 

THIS POINT, making it 
one of the few instances 
in which our models 
could be considered 
conservatively dressed.) 


WHERE DID WE 
STAY? South Seas 
Island Resort, which 
features 2% miles of 
exclusive beaches 
and 20 pools. 


FLORIDA 
kik 


CAPTIVA 





Two intense performers 
found tranquility at a laid-back, 
Slamorous Gulf resort 


WHAT DID WE DO? 
Relaxed, which was of 
special interest to Caroline, 
who had just completed the 
New York City Marathon. 
And it is a very relaxing 
place. The sunsets are 
splendid, and there’s 
something very calming 
about communing with 
dolphins. (And manatees, 
and the 200 species of 
birds that inhabit the area 
for much of the year.) Had 
Caroline been inspired, she 
could have played tennis 
on the courts at South Seas 
Island, which also offers a 
beachfront golf course. If 
you ve just run a marathon, 
though, the spa and salon 
will be more your speed. 


WHAT DID WE EAT? 
Deciding what to eat 
was the easy part— 


1. Caroline enjoyed the slowed-down 
pace of life in the Sunshine State. 

2. South Seas Island Resort has 

20 pools...3....and more reat views. 


lots of freshly caught 
fish. Where to eat was 
trickier. The resort has 
seven dining options— 
all family friendly— 
including three that 

are on the water. Our 
favorite: the Crooked 
Snook tiki bar, which 
earned raves from Walter 
Iooss Jr., who’s visited 

a tiki bar or two in his 
four decades of shooting 
for the Swimsuit Issue. 


WHAT DID WE 
BRING HOME? A few 
tennis pointers from 
Caroline and some Wushu 
(a Chinese martial art) 


tips from Ronda. Oo 
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swimsuit by 
NOELLE SWIMWEAR 
($150) 
kak 
Necklace by 
BIANCA PRATT JEWELRY 
Bracelet by 
SAMANTHA HOWARD 
FOR WINGS HAWAI'I 
Rings by 
CATBIRD and MERMAID 
AT HEART HAWAII 





SOUTH SEAS 
ISLAND 
RESORT 


PHONE 
Bou-ddr-JOI9 


WEBSITE 
southseas.com 


ROOMS 
Ae] 


PRICE 
Fram $149 ta $799 





(€'Z) LYOSIY GNV1SI SVAS HLNOS :(L) GALVYLSNT1 SLYOdS YOS “Uf SSOO! YALIVM 





BuffaloJeans.com 
f /BuffaloJeans 
@BuffaloJeans 
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RONDA ROUSEY in 


BUFFALO 


DAVID BITTON 


















































IRINA 
SHAYK 


swimsuit by 
BEACH RIOT X 
STONE COLD FOX 
($134) 
kin 
Body chain by 
JACQUIE AICHE 
Bracelet by 
MERMAID 
AT HEART HAWAII 





Halr by 
JOHN RUGGIERO 
using BUMBLE AND 
BUMBLE 


Makeup by 
ALLAN AVENDANO 
at OPUS BEAUTY 
using MAC COSMETICS 
with skin finishing 
for ST. TROPEZ 
Accommodations by 
THE ST. REGIS 
PRINCEVILLE RESORT 
Location production by 
A WHALE OF ATIME 
PRODUCTION 
Promotional 
consideration provided by 
KAUA'I VISITORS BUREAU 
and COUNTY OF KAUA’! 
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* Swimsuit by 
LAISLA 
($146) 
? etek 
Necklate by 
ACE COMMUNE 
. Hand chain by 
oOr tiny PEGGY LICREATIONS 
Ring by 
ODETTE NEW YORK 
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Bracelets by 
EDDIE BORGO and 
ROSENA SAMMI 














~ Necklace by 
ACE COMMUNE 
Bracelets by 

ROSENA SAMMI and 
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swimsuit by 
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swimsuit by 
INDAH 
($178) 
“ue 
Ring by 
ODETTE NEW YORK 





EMILY 
RATAJKOWSKI 
swimsuit by 
SOLKISSED 
($135) 
ek 
Bracelet by 
ROSENA SAMMI 
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HAILEY 
CLAUSON 


swimsuit by 





INSIGHT 4 
($71) 
ik J 
Necklaces by 
ACE COMMUNE and 
, F DESPAIN 
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swimsuit by 
BEAUTY & THE BEACH 
($118) 
coo ee 
Necklace by 
KRYSTAL SASSO 
Bracelet by 
JENE DESPAIN 
Rings by 
CATBIRD, PEGGY LI 
CREATIONS, BARONI, 
BRVTVS and 
HULA HOOPS MAUI 





swimsuit by 
AGUA BENDITA 
SWIMWEAR 
($109) 
kik 
Necklaces by 
KRYSTAL SASSO 
and MERMAID 
AT HEART HAWAII 
Hand chain by 
PEGGY LICREATIONS 
Rings by 
ODETTE NEW YORK 
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BEAUTY & THE BEACH 
($142) 
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swimsuit by 
LAISLA 
($70) 
tx 
Necklaces by 
NVIHAU SHELL JEWELRY 
BY JJ OHANA 
Bracelets by 
ROSENA SAMMI and 
NVIHAU SHELL JEWELRY 
BY JJ OHANA 
Rings by 
CATBIRD 
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ADVERTISEMENT 











Love sports? Now you can hang and admire your very own piece of 
sports history with the 


reproductions ; dating back to 1954 
» Available in single or double frames, as well as unframed 


Bf fp _1______1}__-" ©2015 Time Inc. SPORTS ILLUSTRATED is a trademark of Time Inc., registered in the U.S. and other countries. 
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swimsuit by 
SAUVAGE SWIMWEAR 

BY ELIZABETH 

SOUTHWOOD 
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WHERE DID WE GO? 
Kauai, the fourth largest 
of the Hawaiian islands. 


WHY DID WE GO 


NG 2068 


THERE? Kauai is the STAY? At the St. Regis around to be done. Oh, ¢ My]: 
least visited of the major Princeville Resort, which and we saw a double iF OI PHONE 
islands in Hawaii, so it proudly offers “bespoke” rainbow. (Twice!) | % Brr-7Br-3da? 
offers something of a get- service. That means it’s wll: WEBSITE 
away-from-it-all vibe. It’s tailored to you. That WHAT DID WE All: stiepisprincevie,cam 
a lush, green island, but it means butlers who can EAT? Lots of fresh fish. = ei 
also has tons of beaches, do anything you need. The resort succeeds in La _ 
with sand ranging from The resort features a embracing local tradition: | e |i: 7 ills ‘ a 
white coral to the black golf club, a spa and four There’s a seasonal dinner a 
; o| 

sands of Waimea Beach. restaurants, all ina show featuring Pacific- a 
There’s more scenery: stunning setting. themed food and a > 
Waimea Canyon is known performance that includes mt tl: 
as the Grand Canyon of the WHAT DID WE DO? hula, chants, fire dancing 5 I]: 
Pacific. (The surrounding The St. Regis Princeville and storytelling. : | ; 
area might look familiar offers zip-lining, kayaking pi |: 
to cinema buffs: Avatar and hiking tours. The spa WHAT DID WE = | ya 
and The Descendants were was popular, and there’s BRING HOME? S | | 
filmed on the island.) a golf course nearby. Beautiful tans—but no | ee | 
The backdrop all but But that seemed like a shells or sand. Taking any aor ies 

, ; “i }/ : 
guaranteed a great shoot, lot of work, especially of that off the island is a) ee 
but it also didn’t hurt that when there was lounging considered bad luck. Oo 5 | | 

ny | 





we were given a traditional 
island blessing by a kumu 
(a Hawaiian teacher). 


WHERE DID WE 


HAWAII 
tik 


KAUAI 


We were blessed—literally— 
to have the Garden Isle 
as our verdant backdrop 





1. Emily looked very much at home 
onthe beach. 2. [he patio at st. Regis 
had a lush, stellar view. 3. [he pool 
was a ood place to sit and reflect. 
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($198) 
re 
Necklace by 


Bracelet by 


Rings by 
BRVTVS and 


ST. REGIS 
PRINCEVILLE 
RESORT 


KRYSTAL SASSO 


JENE DESPAIN 


HULA HOOPS MAUI 
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AMERICA’S GREATEST. =" 
TEAMS. Ss 

THEINDEPENDENT hii 
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Your team is responsible for 54% of all U.S. sales and 66%’ of all 
new jobs created. But are you in control of what matters most to 
your business? 


Sole Solution makes online marketing easy. 
@)at-W Vo Ae) A @)ai-Weierolx-Ml @)a(-Wete) iitelal 





a ce fF | Receive your FREE Customer Reach Index (CRI") Score at 
ii Jt LL solesolution.com by entering promo code “SI 2015”. 
A SOLUTION. 


Or sign up today by calling 800.311.6040 


* 


www.sba.go 


Stand Out from the Crowd Online 








WE KNOW IN BUSINESS, 
IT’S ALWAYS GAME DAY. 


And you did not get here without giving it your all. 
You made a commitment. You took risks. You’re a competitor. 


At Sole Solution, we understand what you ind on the line and 
regardless of where you compete, having the right tools is critical 


for success. Ioday’s small business owners need to actively engage 
their customers online, offline, and on the go - 24/7. But how do 
you know if you’re actually reaching your target audience? 











WE DEVELOPED A 
GAME-CHANG 
Seluiiex 


el welsie) 
REACH INDEX 
(CRI) 









CRI” MEASURES THE EFFECTIVENESS OF YOUR ONLINE MARKETING. 
IT’S LIKE A CREDIT SCORE FOR CUSTOMER REACH AND MAY BE THE 
MOST IMPORTANT INFORMATION YOU SHOULD KNOW ABOUT 
YOUR BUSINESS. 


AND IT’S ABSOLUTELY FREE. 





ur FREE Cu se Reach Index no ed 
com by entering promo code “SI 2 


iy rf 
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A SOLUTION. Or sign aihe by c rs ng 800.311.6040 
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CUSTOMER REACH INDEX (CRI*”) 


CRI™ is a free tool to get an assessment on how well your 
current marketing efforts are reaching and engaging your 
potential customers. 


After you complete a simple questionnaire, (average time to 
complete is 3 minutes) you will receive: 


e A custom assessment score (1-900 points) 
e Insight into your business’s strengths and weaknesses 
e Suggestions on how to increase your customer reach 


| GET YOUR FREE CUSTOMER 
“REACH INDEX SCORE TODAY! 


Visit solesolution.com 


| Enter promo gode: “SI 2015” 


; Ladi _ +. 


Customer Reach 
Index: Good 


Report Created for You 
Cost-FREE 














NOW LET’S TAKE YOUR 
BUSINESS TO THE NEXT LEVEL. 


With Sole Solution’s integrated platform, take control of your online 
presence, social and mobile customer engagement, online reputation, 
and promotions -- all from one place. 


a CAI I Receive your FREE Customer Reach Index (CRI) Score at 
i J . JL! solesolution.com by entering promo code “SI 2015”. 
A SOLUTION. | Or sign up today by calling 800.311.6040 





Stand Out from the Crowd Online 











BUSINESS IS MOR 
THAN A GAME. 
IT’S YOUR LIFE 
AND YOUR 

LEGACY. 


And Sole Solution 
is here to make a 
difference. 















THE SOLE SOLUTION TURN-KEY PLATFORM DELIVERS: 


¢ Social Media Management ¢ SEO Management 

« Reputation Management « Competitive Differentiation 
e Advertising Execution ¢ U.S. Based Digital Advisor 
¢ Directory Management ¢ No Long-Term Contract 

¢ Multi-Platform Website Optimization +» Future Proof Technology 


Your dedicated digital advisor is just a phone call away. Together, we'll 
take on the online world to help you grow business and emerge 
victorious -- all with a single “one-stop” solution. 
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eam SOLUTION. 
Stand Out trom the Crowd Online 


*The $149/month price is a special offer for the 2015 Sports Illustrated Swimsuit issue. 








This year, Sole Solution is honored to support the Resurrecting Lives Foundation 
in its mission to assist in the recovery and reintegration of our nation’s nearly 
450,000 veterans suffering from traumatic brain injury (TBI). 

For every new customer registered, Sole Solution will donate *100° 

to the Resurrecting Lives Foundation. Stand with us in support of those 

who selflessly sacrificed for our country and for us all. 


VISIT OUR WEBSITE TODAY AND MAKE A DIFFERENCE THAT LASTS A LIFETIME. 
RESURRECT A HERO. STRENGTHEN A NATION. 








a | 

Resurrecti ng Lives Foundation eo TION 
- Traumatic Brain Injury Advocacy, Research & Education as Kae Sepals 
stond Qut trom the Lrowd Uniine 


a é ° ° 
resurrectinglives.org 


*A new customer is an account that commenced in 2015 and maintained paid subscriber status on the Sole Solution platform for 1 year. 
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.com; Necklaces by Me&Ro at 
meandrojewelry.com. 
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.com; Swimsuit by Maggie May Swimwear at maggiemayswimwear 
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by Alevandi Jewellery at alevandi.com; Bracelet by Taylor Kenney 
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NO 21g 





StOe LINSWIMS AGZIVHISOTII SslrHao0ds 


GIOZ LINSWIMS AZIVUISATII SrewoOdS 


a ee ee 


LOCATION CREDITS (= 





% NATURAL BEAUTY * 

Best Western Plus Bryce Canyon Grand Hotel, Bryce Canyon City, Utah, 
435-834-5700, brycecanyongrand.com. Lake Yellowstone Hotel, Yellowstone 
National Park, Wyo., 866-439-7375, yellowstonenationalparklodges. 
com. Location production by Southwest Adventure Tours, Cedar City, Utah, 
800-970-5864, southwestadventuretours.com. Catering services provided by 
Citrus Catering, Arvada, Colo., 303-961-0864, citruscatering.com. 
shot at Monument Valley Navajo Tribal Park, Oljato-Monument Valley, Utah, 
435-727-5874, navajonationparks.ors. 


% WEST COAST * 

Location production by Southwest Adventure Tours, Cedar City, Utah, 
800-970-5864, southwestadventuretours.com. Catering services provided by 
Citrus Catering, Arvada, Colo., 303-961-0864, citruscatering.com. shat at 
Woodland Lavender Farm, Yamhill, Ore., 503-476-3229, woodlandlavender.com; 
Castello di Amorosa, Calistoga, Calif., 707-967-6272, castellodiamorosa.com; 
Half Moon Bay Golf Links, Half Moon Bay, Calif. 650-726-1800, halfmoonbaygolf.com. 


% TENNESSEE * 
Blackberry Farm, Walland, Tenn., 800-557-8864, blackberryfarm.com. 
Promotional consideration provided by Tennessee Tourism, visittennessee.com:; 
Blount Partnership, Maryville, Tenn., 865-983-7715, blountpartnership.com. 


* ST. JOHN * 

Caneel Bay Resort, st. John, U.S. Virgin Islands, 340-776-6111, caneelbay.com. 
Promotional consideration by U.S. Virgin Islands Department of Tourism, 
st. Thomas, U.S.V.I., visitusvi. Boats provided by singing Dog Sailing Salty Jos 
Day Sails, St. John, U.S. V.I., 340-244-7290, singinddogsailing.com. 


w® ROUTE 66 ® 
Hilton Chicago, Chicago, 312-922-4400, hiltonchicago.com. 

Hotel santa Fe The Hacienda & Spa, santa Fe, 505-982-1200, hotelsantafe.com. 
Hampton Inn Tropicana, Las Vegas, 702-948-8100, lasvegashamptoninn.com. 
Location production by Southwest Adventure Tours, Cedar City, Utah, 
800-970-5864, southwestadventuretours.com. 


%* CAPTIVA ISLAND * 
south seas Island Resort (below), Captiva, Fla., 855-337-9019, southseas.com. 


* KAUAI ® 
st. Regis Princeville Resort, Kauai, Hawall, 87?-787-344?, 
stresisprinceville.com. Location production by A Whale of a Time Production, 
Kapaa, Hawall, 808-635-3710, angela@aloha.net. Promotional consideration 
provided by Kauai Visitors Bureau, Lihue, Hawaii, 800-262-1400, kauaidiscovery. 
com; County of Kauai, Lihue, Hawall, 808-241-4948, kauai.gov. shot at 
National Tropical Botanical Garden, Kalaheo, Hawaii, 808-332-7324, ntb¢.org. 
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HAY, NOW 

Pages 114-115: Swimsuit by CYNABABY SWIMWEAR at cynababy 
.com; Necklace by Alex Monroe at alexmonroe.com. Pages 116-117: 
Swimsuit by Gabriela Pires Beachwear at bygabrielapires 
.com; Necklace by Hirotaka at hiro-taka.com; Bracelet by Three 
Sisters Jewelry at threesistersjewelry.com; Rings by Catbird at 
catbirdnyc.com. Page 118: Swimsuit by Love Haus by Beach 
Bunny at beachbunnyswimwear.com; Top by Sauvage Swimwear 
by Elizabeth Southwood at sauvageswimwear.com; Bracelet and 
ring by Nancy Newberg at nancynewberg.com. Page 119: Swimsuit 
by Dolcessa Swimwear at mydolcessa.com; Necklace by Robin 
Haley Jewelry at robinhaleyjewelry.com. Page 120: Swimsuit by 
Beach Bunny Swimwear at beachbunnyswimwear.com; Necklace 
by Three Sisters Jewelry at threesistersjewelry.com; Necklace by 
Hirotaka at hiro-taka.com; Rings by Alex Monroe at alexmonroe 
.com. Page 121: Swimsuit by Ola Vida at olavidaswimwear.com; 
Bracelet by Nancy Newberg at nancynewberg.com. Page 122: (left 
to right, from top) Swimsuit by Kikidoll at kikidoll.com; Swimsuit 
by Ola Vida at olavidaswimwear.com; Swimsuit by LOVE HAUS by 
Beach Bunny at beachbunnyswimwear.com; Swimsuit by Kikidoll 
at kikidoll.com; Swimsuit by TAVIK Swimwear at tavik.com; 
Swimsuit by Beauty & the Beach at beautyswim.com; Swimsuit 
by AMIR SLAMA at amirslama.com; Swimsuit by Maui Girl by 
Debbie Wilson at maui-girl.com; Corset by Dolcessa at mydolcessa 
.com. Page 123: Swimsuit by Ola Vida at olavidaswimwear.com; 
Necklace and ring by Nancy Newberg at nancynewberg.com. 
Page 124: Swimsuit by Kikidoll at kikidoll.com; Body chain 
by Kate Bock Jewelry at katebock.com; Boots by Hunter at 
us.hunterboots.com. Page 127: Swimsuit by LOVE HAUS by Beach 
Bunny at beachbunnyswimwear.com; Bracelet by Nancy Newberg 
at nancynewberg.com. Page 128: Swimsuit by Zimmermann 
at net-a-porter.com; Necklace by Robin Haley Jewelry at 
robinhaleyjewelry.com; Bracelet and ring by Nancy Newberg at 
nancynewberg.com. Page 129: Swimsuit by Luli Fama at lulifama 
.com; Body chain by Kate Bock Jewelry at katebock.com; Bracelet 
by HOORSENBUHS at hoorsenbuhs.com; Bracelet by Forevermark 
by Jade Trau at forevermark.com. Pages 130-131: Swimsuit by 
Dolcessa Swimwear at mydolcessa.com; Ring by Alex Monroe at 
alexmonroe.com. Page 132: Swimsuit by LOVE HAUS by Beach 
Bunny at beachbunnyswimwear.com; Necklace by Robin Haley 
Jewelry at robinhaleyjewelry.com; Ring 
by Nancy Newberg at nancynewberg.com. 
Page 137: Swimsuit by CALi DREAMING at 
cali-dreaming.com; Necklace by Ariel Gordon 
Jewelry at arielgordonjewelry.com; Necklace 
by Forevermark by Jade Trau at forevermark 
.com; Bracelet by Cartier at cartier.us; Boots 
by Hunter at us.hunterboots.com. 


BODY PAINT 

Pages 140-141: Swimsuit inspired by INDAH 
at indahclothing.com. Pages 142-143: 
Swimsuit inspired by Maui Girl by Debbie 
Wilson at maui-girl.com. Pages 144-145: 
Swimsuit inspired by MilkBaby Bikini by 
Cat Thordarson at milkbabybikini.com; 
Pages 146-147: Swimsuit inspired by Maui 
Girl by Debbie Wilson at maui-girl.com. 
Page 148: Swimsuit inspired by Maui Girl 
by Debbie Wilson at maui-girl.com. 





GET YOUR KICKS 

Pages 152-153: (left to 
right) Swimsuit by House 
of Au+ORA at au-ora.com; 
Necklace by Vanessa Mooney 
at vanessamooney.com; 
Necklace by Taylor Kenney 
Jewelry at taylorkenney 
.com; Ring by Pamela V. at 
pamelavjewelry.com; Boots by Catarina Martins at catarinamartins 
.com; Swimsuit by Tori Praver Swimwear at shopbop.com; 
Necklace by Natalie B. Jewelry at nataliebjewelry.com; Bracelet 
by Taylor Kenney Jewelry at taylorkenney.com; Bracelet by 
Pamela V. at pamelavjewelry.com; Bracelet by Chan Luu at 
chanluu.com; Boots by Lucchese at lucchese.com; Swimsuit 
by MIKOH at mikoh.com; Necklace by Natalie B. Jewelry at 
nataliebjewelry.com; Bracelet by Child of Wild at childofwild 
.com; Boots by Old Gringo at oldgringoboots.com; Swimsuit 
by Lisa Curran at lisacurran.com; Necklace by Sophie Grace 
Maui at sophiegracemaui.com; Necklace by Karen London at 
karenlondon.com; Boots by Bed Stu at bedstu.com. Pages 154-155: 
Swimsuit by INDAH at indahclothing.com; Bracelet by 
Pamela V. at pamelavjewelry.com; Bracelet by Vanessa Mooney 
at vanessamooney.com; Necklace by Karen London at karenlondon 
.com; Ring by Natalie B. Jewelry at nataliebjewelry.com; Boots by 
Bed Stu at bedstu.com. Pages 156-157: Swimsuit by Indie Soul at 
myindiesoul.com; Necklace by Vanessa Mooney at vanessamooney 
com. Page 158: Swimsuit by Beach Riot x Stone Cold Fox at beachriot 
.com; Necklace by Robin Haley Jewelry at robinhaleyjewelry.com; 
Necklace by Jasmine Honey Jewelry at jasminehoneydesigns.com; 
Bracelet by Natalie B. Jewelry at nataliebjewelry.com; Bracelet 
by Sisco + Berluti at siscoberluti.com; Bracelet by Chan Luu at 
chanluu.com; Ring by MADE at made.uk.com; Ring by Beaufille 
at beaufille.com; Ring by Peggy Li Creations at peggyli.com. 
Page 159: Swimsuit by WET Swimwear at wet-swimwear.com; 
Necklace and bracelet by Vanessa Mooney at vanessamooney 
.com; Bracelet by Robin Haley Jewelry at robinhaleyjewelry.com. 
Page 160: Swimsuit by ACACIA SWIMWEAR at acaciaswimwear 
.com; Necklace by Outrage Fashion at outragefashion.com; Ring 
by Pamela V. at pamelavjewelry.com. Page 161: Swimsuit by CALi 
DREAMING at cali-dreaming.com; Necklace by Peggy Li Creations 
at peggyli.com; Necklace and bracelet by Vanessa Mooney at 
vanessamooney.com; Bracelet by Karen London at karenlondon 
.com; Bracelet by Taylor Kenney Jewelry at taylorkenney.com; Boots 
by Ariat International at ariat.com. Page 162: Swimsuit by CALi 
DREAMING at cali-dreaming.com; Overalls by [BLANKNYC] at 
blanknyc.com. Pages 164-165: Swimsuit by MilkBaby Bikini by Cat 
Thordarson at milkbabybikini.com; Bracelet by Natalie B. Jewelry 
at nataliebjewelry.com; Boots by Old Gringo at oldgringoboots.com; 
Blanket by Pendleton Woolen Mills at pendleton-usa.com. Page 166: 
Swimsuit by ACACIA SWIMWEAR at acaciaswimwear.com; Top 
by Durango at durangoboots.com; Necklace by Pame Designs 
at pamedesigns.com; Necklace by Dogeared at dogeared.com; 
Bracelet by Presh by Nicole Apostoli at presh.net; Ring by MADE 
at made.uk.com; Boots by Catarina Martins at catarinamartins 
.com. Page 167: (left to right, from top) Swimsuit by Pistol Panties 
by Deborah Fleming at pistolpanties.com; Swimsuit by L*Space by 
Monica Wise at lspace.com; Swimsuit by L*Space by Monica Wise 
at lspace.com; Swimsuit by Maui Girl by Debbie Wilson at maui-girl 
.com; Swimsuit by Tori Praver Swimwear at zappos.com; Swimsuit 


by Maui Girl by Debbie Wilson at maui-girl.com; Top by Lovers + 
Friends at loversandfriends.us; Swimsuit by TeenyB Bikini 
Couture at teenyb.com; Swimsuit by INDAH at indahclothing.com; 
Top by OYE Swimwear at oyeswimwear.com; Swimsuit by Haute 
Hippie at hautehippie.com. Page 168: Swimsuit by Beach Riot 
at beachriot.com; Top by Boohoo at boohoo.com; Necklace and 
bracelets by Vanessa Mooney at vanessamooney.com; Rings by 
Mariele Ivy at younginthemountains.com. Page 169: Swimsuit 
by INDAH at indahclothing.com; Vest by American Apparel at 
americanapparel.net; Bracelet by Pamela V. at pamelavjewelry 
.com; Bracelet by Rosena Sammi at rosenasammi.com. Page 170: 
Swimsuit by O’Neill at oneillclothing.com; Necklace by Natalie B. 
Jewelry at nataliebjewelry.com; Necklace by Outrage Fashion 
at outragefashion.com. Page 172: Swimsuit and top by INDAH 
at indahclothing.com; Necklace by Vanessa Mooney at 
vanessamooney.com; Bracelets by Sisco + Berluti at siscoberluti 
.com; Bracelet by Wwake at wwake.com. Page 173: Swimsuit 
by Kikidoll at kikidoll.com; Bracelet by Robin Haley Jewelry at 
robinhaleyjewelry.com; Bracelet by Pamela V. at pamelavjewelry 
.com; Rings by Kate Davis Jewelry at katedavisjewelry.com. Page 174: 
Swimsuit by SHIMMI at shimmicollection.com; Sunglasses by 
QUAY Australia at quayaustralia.com; Necklace by Karen London 
at karenlondon.com; Bracelet by Pamela V. at pamelavjewelry 
.com. Page 177: (from left to right): Swimsuit by Beach Bunny 
Swimwear at beachbunnyswimwear.com: Swimsuit by Ola Vida 
at olavidaswimwear.com; Necklace by Robin Haley Jewelry 
at robinhaleyjewelry.com; Necklace by Jasmine Honey Jewelry 
at jasminehoneydesigns.com; Bracelet by Sisco + Berluti at 
siscoberluti.com; Bracelet by Chan Luu at chanluu.com; Ring 
by Peggy Li Creations at peggyli.com; Boots by Old Gringo at 
oldgringoboots.com. 


A PAIR OF KNOCKOUTS 
Pages 178-179: Swimsuit 
by Tori Praver Swimwear 
at shopbop.com; Rings by 
Alexis Russell Jewelry at 
alexisrussell.com; Rings 
by Catbird at catbirdnyc 
.com. Page 180: Swimsuit 
by Sauvage Swimwear by 
Elizabeth Southwood at sauvageswimwear.com; Necklace by 
Laurel Denise at laureldenise.com; Necklace by Dogeared at 
dogeared.com; Bracelet by ETTIKA at ettika.com; Bracelet by 
Peggi Li Creations at peggyli.com; Ring by Catbird at catbirdnyc 
com. Page 181: Swimsuit by INDAH at indahclothing.com; Necklace 
by Nina Kuna at ninakuna.com; Bracelets by Rosena Sammi at 
rosenasammi.com; Rings by Alexis Russell Jewelry at alexisrussell 
.com; Rings by Odette New York at odetteny.com. Page 182: Swimsuit 
by GOTTEX at 800-225-7946; Necklace by Nina Kuna at ninakuna 
.com; Bracelets by Rosena Sammi at rosenasammi.com. Page 183: 
Swimsuit by MIKOH at mikoh.com. Page 184: Swimsuit by Noelle 
Swimwear at shop-noelle.com; Necklace by Bianca Pratt Jewelry at 
biancaprattjewelry.com; Bracelet by Samantha Howard for Wings 
Hawai'i at wingshawaii.com; Rings by Catbird at catbirdnyc.com; 
Ring by Mermaid at Heart Hawaii at mermaidatheart.com. 
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PARADISE FOUND 

Pages 186-187: Swimsuit by Beach Riot x Stone Cold Fox at 
beachriot.com; Body chain by Jacquie Aiche at jacquieaiche.com; 
Bracelet by Mermaid at Heart Hawaii at mermaidatheart.com. 
Pages 188-189: Swimsuit by LA ISLA at laislabrand.com; Necklace 
by ACE COMMUNE at acecommune.com; Hand chain by Peggy 
Li Creations at peggyli.com; Ring by Odette New York at odetteny 
.com. Page 190: Swimsuit by Beach Riot at beachriot.com; Necklace 
by ACE COMMUNE at acecommune.com; Bracelets by Rosena 
Sammi at rosenasammi.com; Bracelet by KRYSTAL SASSO at 
krystalsasso.com. Page 191: Swimsuit by Haus of PinkLemonaid 
at shophausofpinklemonaid.com; Bracelet by Eddie Borgo at 
eddieborgo.com; Bracelets by Rosena Sammi at rosenasammi.com; 
Rings by Mermaid at Heart Hawaii mermaidatheart.com; Ring 
by Odette New York at odetteny.com. Pages 192-193: Swimsuit 
by Bellina Rebelle at bellinarebelle.com; Top by In Gear Fashions 
at iswimx.com; Necklace by Hula Hoops Maui at hulahoopsmaui 
.com; Necklace by Gold & Gray Jewelry at goldandgray.com; Bracelet 
by JOOLZ BY MARTHA CALVO at marthacalvo.com; Bracelets 
by Mermaid at Heart Hawaii at mermaidatheart.com; Rings by 
Peggy Li Creations at peggyli.com. Page 194: Swimsuit by INDAH 
at indahclothing.com; Ring by Odette New York at odetteny.com. 
Page 195: Swimsuit by Solkissed at solkissed.com; Bracelet by 
Rosena Sammi at rosenasammi.com. Pages 196-197: Swimsuit 
by San Lorenzo Bikinis at sanlorenzohawaii.com; Body chain by 
Jacquie Aiche at jacquieaiche.com. Page 198: (left to right, from top) 
Top by Maui Girl by Debbie Wilson at maui-girl.com; Bottom by 
Ola Vida at olavidaswimwear.com; Swimsuit by SANDORATTO at 
sandoratto.com; Swimsuit by BeachCandy Swimwear by BritB at 
beachcandyswimwear.com; Swimsuit by Suboo at suboousa.com; 
Swimsuit by Kate Swim at kateswimonline.com; Swimsuit by Suboo 
at suboousa.com; Swimsuit by Kikidoll at kikidoll.com. Page 199: 
Swimsuit by Insight at shop.insight51.com; Necklace by ACE 
COMMUNE at acecommune.com; Necklace by Jené DeSpain at 
jenedespain.com. Page 200: Swimsuit by Agua Bendita Swimwear 
at aguabendita.com; Necklace by KRYSTAL SASSO at krystalsasso 
.com; Necklace by Mermaid at Heart Hawaii at mermaidatheart.com; 
Hand chain by Peggy Li Creations at peggyli.com; Rings by Odette 
New York at odetteny.com. Page 201: Swimsuit by Beauty & the Beach 
at beautyswim.com; Necklace by KRYSTAL SASSO at krystalsasso 
.com; Bracelet by Jené DeSpain at jenedespain.com; Rings by Catbird 
at catbirdnyc.com; Rings by Peggy Li Creations at peggyli.com; Ring 
by Baroni at baronidesigns.com; Ring by BRVTVS at brvtvs.com; 
Ring by Hula Hoops Maui at hulahoopsmaui.com. Pages 202-203: 
Swimsuit by Beauty & the Beach at beautyswim.com. Page 204: 
Swimsuit by LA ISLA at laislabrand.com; Necklaces and bracelets by 
Nvrihau Shell Jewelry by JJ Ohana at jjohana.com; Bracelets by Rosena 
Sammi at rosenasammi.com; Rings by Catbird at catbirdnyc.com. 
Page 206: Swimsuit by Sauvage Swimwear by Elizabeth Southwood at 
sauvageswimwear.com; Necklace by KRYSTAL SASSO at krystalsasso 
.com; Bracelet by Jené DeSpain at jenedespain.com; Ring by BRVTVS 
at brvtvs.com; Ring by Hula Hoops Maui at hulahoopsmaui.com. 


BACK PAGE 
Page 220: Swimsuit by Dal Costa by Mila Bikinis at milabikinis.com; 
Top by Lost Art by Jordan Betten at lostart.com. 
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OFFICIAL MARKETING PARTINERS OF SI SWIMSUIT LAUNCH WEEK 
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WHEN YOU'RE 


HUNGRY. 
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AND YOU BECOME AN ANGRY MONSTER 
WHO TURNS PEOPLE TO STONE 
AND HAS CREEPY HAIR SNAKES. 
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